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• Boundless Innovation

• Boundless Markets 

• Boundless Freedom

• Boundless Potential
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• Print and Broadcast

• Outdoor and Airport

• Web and Digital

• Social Media

• Public Relations

• Special Events
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• Tax Day – April 8 – 18
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• Snap Your Cap –Talent & Higher Ed
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• Florida Infrastructure
• 38’ X 144’ Banner at PortMiami
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Special Events

IAMC New Orleans
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EFI Rural Opportunity Areas

EFI International Campaign (UK, Germany, France, Spain, Brazil)
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TEAM FLORIDA CO-OP

• All of our EDO partners

• Three levels of participation

• Matching dollars – 1:1 based on your proposed M&C initiatives

• Traditional advertising

• Events

• Web and digital media

• Fam Trips/Site Selector visits
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• Dashboard to track all placements

• Quarterly updates

• Measure ROI

• Media Impressions

• Views, Likes, Clicks

• Change in perceptions

• Correlation to prospects initiated & jobs created
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228,051,257 impressions
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• 252,000+ visits to the campaign website

• 420,000+ social media 

• 1200 +  news stories since launch, with most coming from Florida, 

New York, Ohio, Virginia and California.

• Public Relations reach: 5.86 million impressions

• Special events attendees – 500+

• Enterprise Florida website visits over past 12 months – 381,000+ 

• Buildings & Sites searches over the past 12 months - 37,000+ 
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